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Estándar: Elaborar y presentar un anuncio publicitario. 

DBA: Explica las ideas de un texto, a partir de su conocimiento previo. 

Nombre del estudiante: 

 

 

 

 

 

Before Reading: 

In your own words : What is the meaning of advertising? 

Do you think advertising influences people´s decisions ? 

Can advertising influence the success of a product ? 

ACTIVITIES 

1 Read the text below , then underline 20 unknown words and look for their meaning . 



YOUNG PEOPLE AND ADVERTISING 

 

For young people their integration into the peer group is of great importance, and for this they feel 

obliged to accept the social patterns imposed by their reference group. This makes them especially 

vulnerable to any influence that proposes greater acceptance within the group. 

The media have a great impact on the socialization of young people, but they transmit a 

stereotypical image of them, in which the funny, dynamic and superficial predominate. This image 

ends up being assumed by the young people themselves. Advertising also uses stereotypes to 

reinforce its commercial messages. 

This collective image does not always coincide with the image, in many cases negative, that each 

young person has of himself or herself. A conflict is thus generated between what one wants to be 

and what one thinks one is, which among the most insecure young people can hinder a balanced 

formation of their personality. 

 

You must know 

Advertising is criticized but, when consuming, we feel influenced by it. The degree of critical 

response to advertising depends, to a large extent, on the degree of audiovisual training and literacy 

of the recipients. 

There is no doubt that advertising, as a commercial activity paid for by an advertising company, 

chooses and multiplies those values that it is interested in highlighting and discards those that do 

not favor its persuasive strategy. 

2. Develop the worksheet: The power of advertising. 

3. Choose a program to make an advertisement, then explain the steps you follow to create it. 

4.  Send the advertisement to the teacher. 

 

 

 



 


